
SEO

• Be preferably on the first page of 
Google
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Dreh- und Frästechnik
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The present state of SEO
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The future of Internet search
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How do I get the wine stain 
out of the tablecloth?



Previously: Click on search result 
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Today: Zero-Click-Search 
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Zero-Click-Search 
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A zero-click search is a search query in which users receive the 
desired information directly on the search engine results page 
(SERP) without having to click on a search result.

This is achieved, for example, through AI overviews, featured 
snippets, knowledge panels, or direct answer boxes that make 
the information immediately visible (Neil Patel).



Zero-Click Search
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Plattform-Shift & Zero-Click

• Business models that rely heavily on traffic from Google (e.g., 
ad-supported publishers, MFA sites) face existential 
challenges

• The landscape is heterogeneous (different LLMs with 
different methodologies) and very dynamicOptimization is 
becoming more complex and less deterministic.
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Resultat of Zero-Click-Search?

• charlestoncrafted.com
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The planet D
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Schmidt, Holger (2025): Google KI-Suche: Der Exodus des Website-Traffics. In: Frankfurter Allgemeine 
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In the first few months after 
introducing AI responses, 
they lost half of their traffic. 
Eventually, visitor numbers 
plummeted by 90 percent. 
They had to lay off employees 
and ultimately shut down 
their blog, which had been 
running since 2008.



OpenAI
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How AI systems process websites 
• Problem: Many AI crawlers are blind to JavaScript and 

cannot fully capture dynamically loaded content on 
modern websites.Solution: Server-side rendering (SSR) is 
important: the server generates finished HTML pages. 
The AI can read everything immediately. 

• In addition, there is structured data and Schema.org 
markup – machine-readable clues that say: “This is the 
price. This is the rating. This is the author.” New formats 
such as llms.txt are emerging.
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llms.txt
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How AI systems process websites 

• AIs analyze and interpret content, often at the level of 
individual text sections.They use heuristics for quality 
assessment, e.g., similarity to Wikipedia formats.

• LLMs do not “index” content in the traditional sense, but 
rather probabilities of meaning.Multimodality: AIs also 
process images and videos.Personalization plays a major role 
-> results tailored to users.
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How AI systems process websites 

• Quality and credibility are crucial (“People First,” E-E-A-T 
remains relevant)Structure: Clearly defined sections, lists, 
and formatted FAQs are important for readability by AI and 
quotabilityStructured data (Schema.org) helps AI 
understand information (prices, reviews, etc.)

• The timeliness of content is becoming increasingly 
importantAI is shifting its focus from keywords to intent 
orientation and contextPotential manipulation: AI can be 
influenced by distorted training data, vector poisoning, or 
prompt injection
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Google Quality Criteria
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Correlation Google-Ranking/AI-Quote

 Prof. Dr. Uwe Kleinkes 



Technical optimization for machines AND 
people
• Implement server-side rendering (SSR): Instead of dynamically loading content in 

the browser, deliver finished HTML pages from the server. This allows AI crawlers 
such as GPTBot, ClaudeBot, and PerplexityBot, which cannot execute JavaScript, 
to read all content immediately.

• Structure content in an AI-friendly way: Format FAQs with natural questions, 
number instructions, and summarize key points concisely so that AI can quote 
content correctly. Provide precise and short answers to potential user questions.
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Technical optimization for machines AND 
people

• Use structured data and Schema.org markup:
Add machine-readable information that defines what specific 
content is (e.g., price, rating, author, product details). This 
helps AI correctly identify and reproduce information.
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The to-do checklist for AI visibility (LLMO)

• Technology & structure:
• Check and improve technical SEO basics: A clean technical foundation (e.g., 

crawling, indexing) remains a hygiene factorFormat content for citations: Use 
clear definitions, clearly marked sections, indents, and numbered lists that are 
easy to cite

• Create FAQs with natural questions/answers: Prepare content so that it resembles 
direct AI responses and can be easily adopted.

• Experiment with llms.txt (optional, new): If necessary, prepare content in a 
structured format specifically for AI, in case this format becomes standard.
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The to-do checklist for AI visibility (LLMO)

• Content & relevance:Create high-quality, unique, and trustworthy content: 
Focus on quality (“people first”) and build credibility (E-E-A-T).

• Optimize content at the section level: Each section should be relevant and 
able to shine even without the overall context, as AIs often only quote 
parts.

• Intent orientation instead of keyword focus: Understand the intent behind 
user questions and provide precise answers for conversations

• Keep content up to date: Current information is often more relevant for 
LLMsHighlight expertise, experience, and authority: Make it clear why your 
content is trustworthy (corresponds to E-E-A-T)
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The to-do checklist for AI visibility (LLMO)

• Brand & strategy: Strengthen and clearly position your brand: A strong, distinctive 
brand is crucial for visibility in the AI age

• Promote brand mentions online: More mentions of the brand on the web are a 
strong factor for visibility in AI chatbots

• Diversify traffic sources: Build direct user relationships via newsletters, apps, 
social media, and communities to reduce dependence on Google

• Consider AI: Different LLMs/platforms have different mechanisms and sometimes 
prefer different sources
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Key Takeaways

• The “old Internet” based on clicks is dying

• AI is the new intermediary that controls the relationship with the 
userAdapt or disappear.

• Focus on brand, direct relationships, and genuine expertise.
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